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Y cmammi po32/isiHymo 0co6aus8ocmi po3sUMKY
CyyacHo20 PuUHKy asianepeseseHb. BusHadeHo
OCHOBHI  COUjia/IbHO-eKOHOMIYHI ma  Mo/limuYHi
YUHHUKU, $IKi OecmpyKmusHO BI/IUHY/IU  Ha
posgumok 2asysi srpodosx 2014-2015 pp.
OKpec/ieHoO OCHOBHI MPEHOU (byHKUIOHYBaHHSI
PUHKY asiarnepese3eHb y rnocmkpu30osuli nepiod
8 YKpaiHi. BusHa4yeHO K/1H0408i HayioHa/bHI ma
MDKHaPOOHI komnaHii, wo 30ilicHioloms nepe-
BE3EHHS1 Iacaxupis asiampaHcriopmom ycepeo-
UHI KpaiHu ma 3a 30BHIWHIMU Mapwpymamu.
JlosedeHo nepcriekmusHIiCMb  YOOCKOHa/IEHHS!
HayjioHa/lbHo20 PUHKY —asianepese3eHb ma
MOX/IUBOCMI U000 iHBECMYyBaHHS y Uio20 po3-
BUMOK 3 BOKY BIMYU3HSHUX Ma MiKHaPOOHUX
KoMnaHill. BusHayeHO B3aEMO3B'SI30K MK pis-
HeM KynigesibHOI CIPOMOXHOCMI Hace/1eHHs1 ma
obcsicaMu asiarepeseseHb Y CyyacHUX yMoBax.
POo3KpUMO OCHOBHI pucu ma creyudpiky hyHk-
YiOHyBaHHS1 7I0yKocmig 8 YkpaiHi, Wo rnos’sisaHo
i3 couia/ibHO-eKOHOMIYHOK cumyauieto 8 oep-
xasi. [losedeHo BakUBICMb BUKOPUCMAaHHS
yughpoBo2o MapkemuHay asiakoMrnaHismu 071si
3abe3nedeHHs: 00CMamHb020 PIBHSI KOHKYpPEeH-
mocrpoMoxHocmi.  [pedcmasieHo  OCHOBHI
IHCMpyMeHmu  4ughposo20 MapKemuHay, —siKi
BUKOPUCMOBYOMbLCSI 071 ONMMUMI3ayji KOMyHi-
Kayili i3 k/lieHmamu.

KntouoBi cnosa: asianepese3eHHs, nacaxu-
po0Gie, KOHKYpeHyis, yughposuli MapkemuHe,
Yinbosa ayoumopisi.

B cmambe paccMompeHsbl ocobeHHocmu
passumus COBPeMeHHO20 PbIHKa asuariepe-

BO30K. OrnpeodesieHbl OCHOBHbIE COYUA/TbHO-
3KOHOMUYECKUE U roaiumuyeckue ghakmopsl,
Komopble decmpykmusHO MOB/US/IU Ha pa3-
Bumue ompacsu 8 meveHue 2014-2015 ea.
OnpedesieHbl OCHOBHbIE MPEHAb! ¢hyHKYUO-
HUPOBaHUS pbIHKA asuanepeso3oK 8 Mocm-
Kpu3ucHbIli nepuod 8 YkpauHe. OnpedesnieHbl
K/II04EBbIe HAUUOHA/IbHbIE U MEeXOyHapoo-
Hble KOMMaHuu, ocywecmsasruue nepe-
BO3KU M1accaxupos asuampaHCriopmom BHy-
mpu cmpaxbl U N0 BHEWHUM Mapuwpymam.
[JlokazaHa nepcrnekmusHocmb  passumusi
HayUOHa/IbHO20 pbIHKa asuanepeso3ok U
BO3MOXHOCMU UHBECMUPOBAHUS B €20 pas-
BUMUE CO CMOPOHbI OMEYECMBEHHbIX U
MexX0yHapOoOHbIX KomnaHul. OrnpedesieHa
B3aUMOCBSI3b MEXAy YPOBHEM MOKyrnamesb-
Holi crocobHocmu HacesieHUsi u obbemamu
asuanepeso30K B COBPEMEHHbIX YC/0BUSIX.
Packpbimbl OCHOBHbIE Yepmbl U crneyuguka
GhyHKUYUOHUPOBAaHUSI /I0yKOCMOB 8 YkpauHe,
Ymo cBA3aHO C COYUasIbHO-9KOHOMUYECKOU
cumyayuel 8 2ocyoapcmase. [JokasaHa Bax-
HOCMb UCMO/b30BaHUST YuGhpoBo20 MapKe-
MmuHea asuakomnaHusiMu 0711 obecrieyeHusi
0ocmamo4YHO20 YPOBHS KOHKYPEeHMOCnocoob-
Hocmu. [MpedcmasneHbl OCHOBHbIE UHCMPY-
MEeHMbI YughpoBo20 MapKemuHaa, Komopble
ucrnonb3ytomest /19 onMUMU3ayuu KOMMYHU-
Kayul ¢ KaueHmamu.

KnioueBble croBa: asuanepesosku, naccaxu-
po060opoM, KOHKYPeHyusi, yugbposoli Mapke-
muHe, yenesas ayoumopusl.

The features of development of the modern air transportation market are considered in the article. The main socio-economic and political factors
that destructively affected the development of the industry during 2014-2015 are identified. The gradual stabilization of the situation in Ukraine
has enabled the country's leadership to take an active part in the opening of new airports, as well as in the implementation of a strategy for the
development of infrastructure in the air transport market, which should help increase passenger traffic. The main trends of functioning of the air
transport market in the post-crisis period in Ukraine are outlined. The key national and international companies are engaged in the transportation of
passengers by air transport in the middle of the country and on external routes. Prospects for development of the national air transportation market
and opportunities for investment in its development by domestic and international companies have been proved. The relationship between the level
of purchasing power of the population and the volume of air transportation in the current conditions is determined. The basic features and specif-
ics of the functioning of low-cost airline in Ukraine are revealed, which is related to the socio-economic situation in the country. The importance of
using digital marketing by airlines to ensure a sufficient level of competitiveness has been proven. The existence of significant competition in the air
transportation market in Ukraine requires the company to implement complex marketing strategies that enable it to search for the target audience
and establish communications on a long-term basis. Considering the specifics of the development of modern technologies, it is envisaged to make
contacts with potential clients through digital channels, first of all on the Internet. In this aspect, digital marketing, which is used by the vast majority
of airlines in today's world, is playing an important role. The basic digital marketing tools that are used to optimize customer communications are pre-
sented. In order to maximize contacts, it is advisable to use a variety of tools that are combined by the company in the context of a digital marketing
strategy in accordance with the specifics of the activity, range of services and socio-economic characteristics of potential customers.

Key words: air travel, passenger traffic, competition, digital marketing, target audience.

MoctaHoBKa npoGnemMu. EkoHOMiUHa cuctema
YkpaiHu TpaHcopMyeTbCA Nif BM/IBOM KOMIMIEKCY
COUia/IbHO-EKOHOMIYHMX Ta MNOAITUYHUX  YUMHHUKIB
BHYTPILUHLOrO CepeaoBuLla, a TakoX UMHHUKIB MiX-
HapOAHOI EeKOHOMIYHOT cucTeMn. 3anpoBaKeHHS
iHHOBAL|iHNX TEXHOSOTIA, 3MiHAa CMOXUBYMX OPIEHTU-
piB Ta BXOMKEHHS B KPAiHY iIHO3EMHUX KOMMaHii no3u-
TMBHO CNpUsIOTh 306i/IbLLIEHHI0 PUHKY aBianepeBe3eHb
B OCTaHHi POKW Ha T/1i 3pOCTaHHS PIBHS KOHKYpPeHLU;i.
BekTop 3pocTaHHA AOCNIAKYBAHOTO PUHKY CTaE MOX-
NNBMM 3aBASKM 3POCTaHHIO KyniBe/IbHOI CMPOMOX-
HOCTI OKpeMWX KaTeropiin rpomagsH Ta crabinisauii
NONITUYHOI cuTyauii B kpaiHi. Cnig Big3HaunTy, LWo B
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YKpaiHi BigbyBcsl 3HauHWiA cnaj Ha PUHKY asianepe-
Be3eHb y 2014-2015 pp. y 3B'A3KYy 3 HecTabi/lbHOH
couia/IbHOK-EKOHOMIYHOKO Ta NOAITUYHOK CUTYyaLi€eto,
sika 6yna noB’si3aHa 3 OKynaui€rd OKpeMUX TEpUTOPIl
KpaiHu Ta NPOBEAEHHSM BIiCbKOBKX fjii. MNocTynosa
cTabinisauis cuTyauii B YkpaiHi gana MOXUBICTb
KepiBHWLTBY KpaiHW akTVBHO NpuiAMaTh yyacTb Yy Bia-
KPUTTi HOBWX aepornopTiB, a TakoX Y BrPOBaMKEHHI
cTparerii CTOCOBHO pP030yaoBM iHAPACTPYKTYpWU Ha
pUHKY aBianepeBe3eHb, L0 NOBUHHO CNpUATK 36i/b-
LUEHHIO MacaxXuponoToky. [lpefAcTaBneHi UMHHUKK
CNpUSOTb NOCTYNOBOMY 3MEHLLUEHHIO BApTOCTi NOC/yr
asianepeBi3HUKIB HA BHYTPILUHbOMY PUHKY, WO [ae
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3MOry 36i/1bLUNTM NONYASPHICTL AaHUX NOCAYr Cepeg,
HaceneHHs. lMopsag i3 UMM crnocTepiraeTbcs 3anpo-
BaDKEHHS1 aBiakOMMaHisiMXU Cy4acHUX IHCTPYMEHTIB
MapKeTUHry [/719 HaNnarofpkKeHHs CTannx 3B’A3KiB i3
LiNIbOBOK ayAUTOPIEND Y AOBIOCTPOKOBI NepCneKTmBI.
BpaxoBytoun MOCU/IEHHS KOHKYpeHLT Ha HalioHaslb-
HOMY PWHKY aBianepeBe3Hb Y 3B'3KY i3 BXOMKEHHSAM
iHO3EMHMX KOMMaHii, BITYM3HSHI rpaBLj NOBUHHI pea-
Ni30BYyBaTN KOMMJIEKCHI cTpaTerii, NPUAINAIYA 3HaYHY
yBary po3BUTKY MapKeTUHIy A5 OOCATHEHHS Bigno-
BIHOTO PIBHS CEpPBICY, SKMiA AacTb 3MOry 3a6e3neunTn
NosANbHE CTaB/eHHS LiboBOI ayamTopii [1; 2].

AHani3 ocTaHHiX gocnimxeHb i nyonikauiii. Jo-
CNiMKEHHIO PVHKY aBianepeBe3eHb MPUCBAYEHO MNpawi
Takux ydeHux, sik O.KO. boppgyHoB, €.I. T0ny6KOB,
B.I. figvk, A.A. HazapeHko, K.M. MunxaiAininieHko Ta iH.

MoctaHoBKa 3aBAaHHA. MeTa cTarTi nonsrae y
npoBefeHHI KOMMIEKCHOrO aHauisy pUHKY asianepe-
Be3eHb B YKpaiHi Ta igeHTudikauii ocCHOBHUX Hanps-
MIiB MOro po3BUTKY, SIKi MOXYTb OYTWU BNPOBaMKEHHI
LWIAXoM peanizauii BigNOBigHUX cTparteriin Ha Aep-
XaBHOMY Ta perioHa/lbHOMYy pPiBHAX. J[OCArHeHHs
NnocTaB/eHUX 3aBhaHb nepefbavyac nNpPoBeAEHHS
KOMM/IEKCHOIro [AOCNIMKEHHA MOTOYHOT cuTyauii Ta
pO3p06/IEHHS Ha OCHOBI OTPMMAaHWX pe3y/bTaTiB
NpaKkTUYHNX peKkoMeHaaui y cdepi aBianepeBeseHb
0151 OpraHiB AepXXaBHOro ynpas/liHHS.

Buknag OCHOBHOro martepiasly AOCAiIKEeHHS.
AHani3 gnHaMmikm puHKy aBianepeBe3eHb MoKasye, Lo
32016 p. BiA3HAYaAETLCA 3POCTAHHSA KNHOYOBUX MOKa3-
HUKIB. 3rigHO 3 gaHumu MiHicTepcTBa iHbpacTpyk-
Typy YkpaiHu, Bnpoaosx 2016—2018 pp. cnocTepira-
€TbCA LWOpiYyHe 36iNbLIEHHA YMCEeNbHOCTI Nacaxmpis
Ha 20%, SKi cTasin KfieHTaMn yKpaiHCbKUX aBiakoM-
naHiii. YNpogoBX AOC/iQpKyBaHOro nepiogy nopis-
HAHO 3 2013 p. 06CAr nacaxupcbknx nepeBeseHb
3pic 6inbLie HiX Ha 50%. HuHi Ha puHKy aBianepese-
3eHb YKpaiHu (pyHKUiOHYe 21 BiTYM3HAHA KOMMNAHIS.
OCHOBHMMM FpaBLsaMM, WO BUCTYNAKThb Jigepamu, €
«MixxHapofHi aBianiHii YkpaiHn», «AHEip», «A3yp Eip
YkpaiHa», «Po3a BiTpiB» Ta «bpaBo», siki 3a 2018 p.
3piricHunv noHag, 90% aBianepeBe3eHb Nacaxupis Ha
3arasibHOMy puHKY. [MpeacTas/ieHi KOMNaHii XxapakTe-
pU3yTbLCS NMEBHOK CNELUMMIKO, SiKa BUPaXKaETbCS
B 0CO6GMMBOCTAX NO6YA0BU Bi3Hec-cTpaTerii oyHKL,io-
HyBaHHs1, y TOMY YMCAi i1 y peanizauii MapKeTUHroBUX
IHCTPYMEHTIB B OH/1aH- Ta odhnaiiH-cepegosuLi [3].

AKTUBHI npouecy iHTerpauii YkpaiHun y rnobasibHe
€KOHOMIYHe cepefioBULLE Ta 3POCTaHHA PIiBHA Kyni-
BE/IbHOI CNPOMOXHOCTI HacefneHHs npu3senv Ao
30iNbLUEHHST O6CAriB MepeBe3eHb B iHLWWI KpaiHw,
a TakoX [0 PpOo3WMPeHHs reorpadii asiaHanpsam-
KiB. ¥ 2019 p. 54,2% Big 3arasibHOro obcsry naca-
XMPCbKMX NepeBe3eHb BITYN3HAHMX aBiakOMMaHii
npunagae Ha MkHapodHi MapwwpyTtu. ¥ 2018 p. Ha
PUHKY MiKHapoAHUX aBianepeBe3eHb (OYHKLIOHY-
Bau10 10 yKpaiHCbKMX aBiakoMnaHiiA, ki nepeBo3nn
nacaxupis go 46 kpaid cBity. Cnig Big3HaunTK 3Ha-

YHi NepcnekTMBy NS 36iNbLUEHHS KNIEHTIB, OCKINbKN
BMPOAOBX AOC/iAKYBaHOrO nepiofy YMCENbHICTb
nacaxupis ctaHoBuna 651M3bko 6,8 MAH. 0OCib. laeH-
TUIKATOPOM MOTEHLjasly 3POCTaHHA MiKHAPOLHMX
nepeBeseHb 3 YKpaiHu € BigkpuTTa Bnpogosx 2018 p.
17 HOBUX perynsapHux mMapLupyTis. Takox 3a faHuMm
HanpsAMoM nepeBe3eHb CnocTepiraeTbes 36iNbLUEHHSA
cepeaHboro koedilieHTa 3anHATOCTI NacaXMpPCbKUX
Kpicen:y 2017 p. — 77,7%, y 2018 p. — 78,8%.

Benunka eMHICTb HaUiOHa/IbHOTO PUHKY Npu3sesna
[0 BXOMKEHHS B YKpaiHy iHO3EeMHUX aBiakOMMaHil,
KifTIbKICTb SIKMX YNPOAOBX MOTOYHOrO nepiogy 3pocna
Ha N'ATb NIANPUEMCTB | cTaHoBWAa 38 KOMMaHii.
Ynpoposx 2018 p. mapLupyTHa Mepexa iHO3eMHUX
aBiakoMnaHiii posnoyasna ekcnayartauilo 27 MikKHa-
POAHMX NOBITPAHUX MiHil. KnieHTamu iHO3eMHUX KOM-
naHii B Ykpaini y 2018 p. ctanu 6,9 M/IH. nacaxmpis,
o Ha 37,8% 6inbLue, HPK Yy MUHYIOMY POLL.

3a nepue niBpiyya 2019 p. KiNbKICTb Nacaxupis
YKpaiHCbKNX aeponopTiB CTaHOBWAA:

1. «bopucnine» — 6,7 M/IH. Nacaxupis (NPUPICT Ha
20% nopiBHAHO 3 2017 p.).

2. «KuiB» im. Cikopcbkoro (OKynsHu) — 1,33 MiH.
nacaxupis (npupict Ha 16% nopiBHAHO 3 2017 p.).

3. «/1bBiB» iM. [I. Manuubkoro» — 950 TUC nacaxwu-
piB (NnpupicT Ha 45% nopisHAHO 3 2017 p.).

4. «Opeca» — 720 TUC Nnacaxupis.

5. «XapkiB» — 552 T1c nacaxupis (NpupicT Ha 26%
nopiBHsiHO 3 2017 p.).

OpieHTauia YkpaiHW Ha iHTerpauito B OCHOBHI
iHCTUTYLii €C nepefbavae MOPIBHAHHA HaLioOHab-
HOTO PUWHKY aBianepeBe3eHb i3 KpaiHamu CxigHol
€Bponu, Aki BxoaaTe Ao CnisToBapucTsa Ta MalTb
CMiNbHI KOPAOHM 3 YKpaiHCbKOK AepxaBoto. Ha puc.
1 npeacTaBneHO PUHOK NacaxupCbkMX asianepese-
3eHb CxigHoi €Bponu 3a nepLue nigpivys 2019 p.

MpeactaBneHi faHi NOKasyoTb, WO MOPIBHAHO 3
aHanoriyHum nepiogom 2017 p. 3a nepue niBpivus
2019 p. cnocTepiraeTbCsa 3pOCTaHHA 06CAry nacaxm-
pOMoTOKY B YCIX AOCNiAKYBaHUX KpaiHax okpiMm bor-
rapii. 3a NOKa3HMKOM MPUPOCTY YNCENBHOCTI Nacaxu-
piB YkpaiHa nocina nepile micue, W0 NOACHIETLCA
HefoCTaTHIM  OXOMJIEHHAM HacesleHHs nocsyramu
aBianepeBe3eHb 5K yCepeauHi KpaiHu, Tak i 3a Mixk-
HapOAHUMW HanpAMKamu.

AHani3 AisnbHOCTI KOMNaHiA Nokasye, Lo BNpo-
JoBx nepwioro nispiyusa 2019 p. cnocTepiraeTbcs
iHTeHcudikauia AisnbHocTi KoMmnaHii Wizz Air. 3a
JocnigpkyBaHuii nepiog komMnadis 36inbwnaa Kisb-
KicTb Micub Ao 820 Tuc: BigeHb — 62 Tc micub, Bep-
nin-WeHedensn — 57 Tuc, dpaHkdypt — 49 TuUC,
BpemeH i binnyHg — no 13 tuc, AdiHn Ta CaUsloHikun —
no 4 500 micup. 3a3HayeHa cuTyaulis NOSCHIETLCSA
HasABHICTIO BE/IMKOrO MOMUTY cepep, CroXxuBadiB Ha
nocnyrn sI0YKOCTepiB, SAKi Aal0Tb MOX/IMBICTb KOpUC-
TyBaTuCA MocnyraMmu asianepeBe3eHHs 3a J105/1b-
HUMM LiHamW, WO NPUAHATHI 4719 OKPEMUX KaTeropii
KNIiEHTIB B YKpaiHi.
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f*-ﬁlﬂ proc.

‘* +9proc. A +Bprgc_

!*i-ll} proc.

l* +0 proc,
l* +B proc.

l* +20 proc.

Puc. 1. PUHOK nacaxnpcbkux aBianepeBeseHb CxigHOI €EBponu 3a nepuie nispivua 2019 p.

Lxepeno: [4]

LLinpoky nponosuito HanpsiMiB asianepeBe3eHb Y
nepuomy niepiydi 2019 p. B YkpaiHi 3anponoHysana
HeBenuka iTaniicbka asiakomnaHisa Ernest Airlines,
sKa KOPUCTYETLCA BEIMKOK NONYNAPHICTIO B YKPAiHi.
3arasiom nepeBi3HUK 3anycTUB TPWU HOBI MapLupyTu
3 XynsaH go Itanii: go Pumy (33 Trc micup), Minany
(29 Tnc micupb) Ta leHyi (9 TUC Micup). 3arasibHa npo-
nosuuia asianepeBe3eHb Bif KoMMNaHil BAPOAOBX
nepiogy hyHKLiOHyBaHHS B YKpaiHi 3pocna Ha 147%.

ICHyBaHHSs1 3HA4YHOI KOHKYPEHLIT Ha PUHKY aBiane-
peBe3eHb B YKpaiHi BUMarae Bif, KomnaHii peasizauii
KOMMNMEKCHNX MapKETUHIOBUX CTpaTeriii, Aki AalTb
MOX/MNBICTb 34iACHIOBATM NOLUYK LisIbOBOI ayanTopil
Ta HanarofxyBaTu KOMYHiKaLji Ha [0BroCTPOKOBIl
OCHOBI. BpaxoByoun cneuundiky po3BuUTKY CydacHUX
TEXHO/IOTi, nepefbadvyaeTbCs 3L4JIACHEHHS KOHTAKTIB
i3 NOTEHUIHUMM KNiEHTaMK Yepes LMdpPOoBi KaHanu,
nepegycivm y Mepexi IHTepHET. Y LbOMy acnekTi Bax-

IHCTPYMEHTH
OU®POBOI'O MAPKETHUHI'Y

IlomykoBa HJIaH-PEKIaM KonTekcTHa pexitama
N yKOBA OwnnaitH-pekiiama p
OITHMI3allis
N MapkeTuHr y | Bebanaiitika —» MoOinbpHUIT MApPKETHHT
COIlIaIBHUX MEPEkKax
ly| KoHTeHT-MapKeTUHT L Email-mMapkeTuHr

Puc. 2. IHCTpymMeHTU LnchpoBOro MapKeTUHry

[xepeno: [5]

9157/} Bunyck 35. 2019




B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

NMBY PO/ib MOYMHAE Bigirpasatn LnpoBMii mapke-
TUHI, SKWA Y CydacHMX yMOBax BUKOPUCTOBYETLCA
nepeBaXHO OiNbLLICTIO aBiakomnaHii. Cnif Big3Ha-
4MTY, WO HasABHICTb Y KOMNaHii nuwe caiTy He fae
3MOrM JOCATTM ONTUMAa/IbHOTO Pe3ynbraTty, OCKISTbKM
uinboBa ayamtopia  BUKOPWUCTOBYE  Pi3HOMaHITHI
Bebpecypcu. s MakcuMmizauil KOHTakTiB AOLi/TbHO
3aCTOCOBYBaTW Pi3HOMAHITHI IHCTPYMEHTU, KOMOGiHa-
Lis SKMX 3OJIACHIOETLCS KOMMaHIeld B pamkax uud-
pOBOi MapKEeTUHIOBOI CTpaTerii 3riHo 3i cneundikoto
[iSINbHOCTI, acOpTUMEHTOM NOC/Myr Ta Couja/ibHO-
€KOHOMIYHUMWN XapakTepPUCTUKAMN NOTEHLIAHUX KIi-
€HTIB. Ha puc. 2 npeacTaBieHOo OCHOBHI iIHCTPYMEHTU
LMPPOBOTO MapKeTUHTY.

BUCHOBKM 3 MNPOBEAEHOI0 A[OCAIgKEHHS.
Y cyyacHMX ymoBax CMoOCTepiraeTbCsi akTUBHWIA PO3-
BUTOK PUHKY aBianepeBe3eHb B YKpaiHi, AKWiA BK/O-
Yyae HafaHHA Mocnyr AK ycepenmHi KpaiHu, Tak i Ha
MiXHapoAHOMY piBHi. Buxogaum 3i CBITOBUX TeHAEH-
Liii, icHye noTpeba y po3BUTKY SK MDKPEFiOHa/IbHOro
CMOMYYEHHSA 3aBAsKM BAOCKOHA/IEHHIO  MiCLEBOI
iHppacTpykTypu Ta 3abe3neyeHH0 AOCTYMHUX LiH,
Tak i CTBOpPEHHi nepefyMoB LLOAO BiOKPUTTA HOBUX
MapLIpyTiB y pi3Hi KpaiHu cBiTy. Lli 3aBAaHHA MOX-
NMBO peanisyBaTy 3a YMOBU PO3PO6/EHHA Ta peari-
3auii ethekTUBHUX AepXXaBHMX Nporpam, siki 3abesne-
yaTb NPUBAGMBICTb AAHOI rasny3i 415 BITYHUIHAHUX Ta
iHO3eMHUX iHBECTOPIB.
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ANALYSIS OF THE AIR TRANSPORT MARKET IN UKRAINE

The purpose of the article. It is envisaged to carry out a comprehensive analysis of the air transport mar-
ket in Ukraine and to identify the main directions of its development, which can be implemented through the
implementation of appropriate strategies at the national and regional levels. Achieving these goals involves
conducting a comprehensive study of the current situation and developing on the basis of the results of practi-
cal recommendations in the field of air transportation for public authorities.

Methodology. The research is based on a comprehensive analysis of the air transport market in Ukraine,
identification of its main characteristics.

Results. The features of development of the modern air transportation market are considered in the article.
The main socio-economic and political factors that destructively affected the development of the industry dur-
ing 2014-2015 are identified. The gradual stabilization of the situation in Ukraine has enabled the country's
leadership to take an active part in the opening of new airports, as well as in the implementation of a strategy
for the development of infrastructure in the air transport market, which should help increase passenger traf-
fic. The main trends of functioning of the air transport market in the post-crisis period in Ukraine are outlined.
The key national and international companies are engaged in the transportation of passengers by air transport
in the middle of the country and on external routes. Prospects for development of the national air transpor-
tation market and opportunities for investment in its development by domestic and international companies
have been proved. The relationship between the level of purchasing power of the population and the volume
of air transportation in the current conditions is determined. The basic features and specifics of the function-
ing of low-cost airline in Ukraine are revealed, which is related to the socio-economic situation in the country.
The importance of using digital marketing by airlines to ensure a sufficient level of competitiveness has been
proven. The existence of significant competition in the air transportation market in Ukraine requires the com-
pany to implement complex marketing strategies that enable it to search for the target audience and establish
communications on a long-term basis.

Practical implications. Considering the specifics of the development of modern technologies, it is envis-
aged to make contacts with potential clients through digital channels, first of all on the Internet. In this aspect,
digital marketing, which is used by the vast majority of airlines in today's world, is playing an important role.
The basic digital marketing tools that are used to optimize customer communications are presented. In order to
maximize contacts, it is advisable to use a variety of tools that are combined by the company in the context of a
digital marketing strategy in accordance with the specifics of the activity, range of services and socio-economic
characteristics of potential customers.

Valueloriginality. In today's environment, there is an active development of the air transport market in
Ukraine, which includes the provision of services both domestically and internationally. Based on global
trends, there is a need to develop both interregional connectivity by improving local infrastructure and provid-
ing affordable prices, and creating the preconditions for opening new routes to different countries in the world.
The presented tasks can be realized under the condition of development and implementation of effective state
programs, which will ensure the attractiveness of this industry for domestic and foreign investors.
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